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NOTE: 
Q.1 is compulsory, attempt any four questions from the remaining. All Questions carry equal marks. Phones and other Electronic Gadgets are not allowed.
   
Q1: Objective Questions (Provide answers on your answer sheets)

a) Societal marketing concept holds that marketing strategy should deliver value to customers in a way that maintains or improves both consumer’s and society well being

· True

· False

b) Environmental monitoring is the process of gathering information, analyzing it, and forecasting the effects indicated by trend analysis

· True

· False 

c) The amount of money charged for a product or service is called price 

· True

· False

d) Break even analysis is also called target profit pricing 

· True

· False 

e) Motivation is anything which impels a person to act

· True 

· False

Q2. Define marketing. Explain the importance and scope of marketing?

Q3. Explain the components of external micro environment?

Q4. Elaborate information required for marketing decisions?

Q5. Explain factor that effects pricing decisions?

Q6. Differentiate between cost based pricing, cost plus pricing and target pricing?

Q7. Explain the steps in new product development process?

Q8. Discuss stages of product life cycle?
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